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Website: www.cooperservices.com
Business: Oil and Gas and Industrial Services and Supply
Products: Engines, Compressors, Turbochargers, After Sales Services

Challenge: Cooper and its compressor brands have been integral to 
global energy and industrial industries for nearly 200 years. 
In 2019 the Company was re-established as a streamlined, 
privately-owned entity. Cooper’s experienced marketing 
team knew what they wanted in a website but struggled 
with finding a web development team that could translate 
their vision and messages quickly, creatively and accurately. 

Project: Ryan-Jones was approached to support the Cooper 
marketing team in developing their global website and to 
achieve a challenging, pre-determined deadline. A team of 
experienced designers and developers were immediately 
deployed. Working collaboratively, the Cooper and Ryan-
Jones teams launched a complex, global website on-time 
and on-budget.

Current : Discussions are in progress related to future marketing 
projects.

Strategic Messaging | Website Development
COOPER MACHINERY SERVICES

BACK TO PROJECTS INDEX

MATT FORCEY
CMO

“I have been an associate of Eleanor Ryan’s for 
nearly 20 years, and she was my first call when 
we decided to build our company’s new and 
modern website.

Eleanor’s team meshed seamlessly with my 
Cooper team to build a modern and dynamic 
site on time and under budget. Ryan-Jones 
listened carefully to our scope needs and 
implemented accordingly while bringing to 
the project many unique and creative ideas 
that we had not considered. 

Collectively, Ryan-Jones’ creativity, technical 
expertise, and teamwork-oriented approach 
made our site the envy of the industry.”

http://www.cooperservices.com/


COOPER MACHINERY SERVICESCOOPER MACHINERY SERVICES
Strategic Messaging | Website Development

www.cooperservices.com

BACK TO PROJECTS INDEX



Strategy | Branding | Collateral | Social 

MARK GAMBER
CEO

“Chromatic engaged the Ryan-Jones Team to 
assist with developing our total marketing 
portfolio. Eleanor and Tim leveraged their vast 
experience in the energy sector to help us 
develop our new website, product brochures, 
and on-line messaging campaign. 

Their proactive marketing approach helped 
us understand the benefits of utilizing social 
platforms and tying them together to 
identify new customer opportunities.

Chromatics’  marketing is now considered a 
key asset to effectively develop and grow the 
business for Chromatics’ range of products. “

Website: www.chromaticindustries.com
Business: Oil & Gas Service and Supply
Products: 6A and 6D Valves, Manifolds and Pressure Control 

Equipment & Services

Challenge: Chromatic’s flagship product, a cartridge-style ball valve, 
is a unique offering in a crowded field, and so the 
strategy of the Company’s new executive team was to 
build out the company’s portfolio to include a broader 
range of valve types and  establish a pressure equipment 
and services business unit. 

Project: The initial project involved a brand refresh and a new 
website, it would eventually expand to include  a 
corporate overview brochure, technical data collateral 
and a social marketing program.

Current: Chromatic continues to be an active client and relies on 
Ryan-Jones for monthly web maintenance, social 
marketing programs and marketing collateral. 

CHROMATIC INDUSTRIES

BACK TO PROJECTS INDEX

http://www.chromaticindustries.com/
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CHROMATIC INDUSTRIES
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CRAIG WHITTAKER
DIRECTOR OF SALES

“NovaStar is one of the largest and well-
equipped specialty chemical suppliers in the 
Permian Basin, but up until now our website 
didn’t reflect the scope of our facility and 
capability.

Eleanor and her team were able to capture 
more of who we are and what we have to 
offer.

Like all websites, our is a work in progress, but 
today, because of Eleanor and her team, we 
have a great foundation for growth.“

Website: www.novastarlp.com
Business: Oil and Gas and Industrial Supply
Products: Specialty Chemicals

Challenge: Defining the core value of a product is a tough task at the 
best of times, but when the industry has numerous 
competing technologies and a single dominant 
competitive player, marketing strategy and messaging is 
key to differentiation. 

Project: Initially contracted to modify the company logo and print 
collateral the team quickly pivoted to redesigning and 
relaunching its website in an effort to support their 
client’s search for the best chemical solutions. 

Current: Ryan-Jones is assisting NovaStar with a search for a 
drone videographer to document the full scope of the 
NovaStar facilities and capabilities. 

NOVASTAR LP 
Strategic Messaging | Brand Refresh | Website | Social

BACK TO PROJECTS INDEX

http://www.novastarlp.com/


Brand Refresh
Messaging
Website
Social Set Up

NOVASTAR LP

www.novastarlp.com

BACK TO PROJECTS INDEX



Website: www.goodpack.com
Business: Logistics, Packaging, International Shipping
Products: Intermediate Bulk Containers, Supply Chain Solutions

Challenge: A global, Singaporean-based company was not gaining the  
traction required to transform their website into a 
platform to communicate the vast changes in the 
company’s mission and brand position. 

Project: Brought in to build an interactive website that the 
corporation as well as vertical business units could use to 
communicate targeted messages across global supply 
chains. 

Additional: After the successful launch of the website, many design, 
technical writing and coordination projects followed. 
Including corporate overview collateral, internal 
communications documents, display graphics, case 
studies and customer experience training modules.

Current: Ryan-Jones continues to support Goodpack’s marketing 
team with at least six projects in the funnel for 2021 
including: website expansion and  social marketing

LESTER TYRA
PRESIDENT, AMERICAS

SR. VP, SALES OPS & 
MARKETING

“We appreciate how Eleanor and her team 
have engaged and listened to our company’s 
needs. They took time to learn our business 
model while developing and designing our 
website. 

Their dedication to research shortens the time 
it takes to launch marketing materials.

We appreciate their professionalism in 
managing our website and the value they have 
added to our company rebranding. We can 
count on Eleanor and the team to provide 
insightful guidance on various marketing 
projects.”

GOODPACK PTD. LTD.
Branding | Communications

BACK TO PROJECTS INDEX

http://www.goodpack.com/


www.goodpack.com

WEBSITE

CORPORATE BROCHURE

LOYALTY PROGRAM CAMPAIGN

CORPORATE POSTER SERIES

TRADE SHOW DESIGN

TRAINING MODULES

GOODPACK PTD. LTD.
Branding | Communications

BACK TO PROJECTS INDEX

http://www.goodpack.com/


TOM SIMMS
CFO

“I should get Eleanor to write this because she 
always expresses my thoughts more elegantly 
than I do. I worked with Eleanor and Tim at 
NuFlo, Cameron and now TMCO.

They bring energy, creativity and cost 
effectiveness to every project. 

Their extensive real-life industry experience 
allows them to quickly and efficiently zero in 
on practical solutions.“

Website: www.tmcousa.com
Business: Oil & Gas Service and Supply
Products: Metering & Instrumentation

Challenge: Defining the core value of a product is a tough task at the 
best of times, but when the industry has numerous 
competing technologies and a single dominant 
competitive player, marketing strategy and messaging is 
key to differentiation. 

Project: Initially contracted to develop TMCO’s website, the 
engagement eventually grew to include a corporate 
brochure, technical data sheets and an extensive social 
marketing campaign.

Current: TMCO continues to be an active client and relies on 
Ryan-Jones for monthly web maintenance and social 
marketing support. 

TMCO – THE MEASUREMENT COMPANY
Strategy | Branding | Collateral | Social

BACK TO PROJECTS INDEX

http://www.tmcousa.com/


Strategy | Branding | 
Collateral | Social

TMCO USA

BACK TO PROJECTS INDEX



Website: www.rglinc.com
Business: Oil & Gas Service & Supply
Products: Sand & Flow Control for Heavy Oil

Challenge: A new management team faced large-scale corporate 
restructuring and record low oil prices; they struggled to 
define where their company fit in the marketplace and identify 
the steps, they could take to reach their aggrieve growth 
revenue targets and long-term goals.

Project: Ryan-Jones was asked to facilitate sessions to create a holistic 
corporate strategy that would redefine RGL’s brand and align 
corporate objectives to measurable KPIs.

Additional: Following the first strategy session Ryan-Jones was contracted 
to establish marketing resources, processes and policies to 
build and promote RGL’s re-defined brand.

Current: Facilitator for Annual Corporate Strategy Sessions
Facilitator for Functional Team Action Planning Sessions 
(Finance, Operations, Business Development & Technology)
Marketing Team Mentor

RENE VANDENBRAND
CEO

“Eleanor and her team play a significant role 
ensuring RGL's annual offsite strategy sessions 
are meaningful and effective by creating a forum 
and process where we align ourselves to a 
focused plan. The fact that each member of 
Eleanor’s team has worked through many of 
these challenges in their careers as experienced 
executives, is invaluable.”

BRENT FERMANIUK
(FORMER) VP, BD & TECHNOLOGY

“Eleanor basically built our marketing 
department. From creating our early brochures 
to recruiting and mentoring the staff we have 
today - our brand benefits from this 
relationship.”

RGL RESERVOIR MANAGEMENT INC
Strategy | Branding | Communications

BACK TO PROJECTS INDEX

http://www.rglinc.com/


Strategy | Branding

SCOTT REMPEL
(FORMER) CHAIRMAN, CHOA BOD

VP, BD & STRATEGY, WOOD 

“By engaging Ryan-Jones to facilitate CHOA’s 
annual strategy session, we were able to 
leverage Eleanor’s industry experience and 
executive perspective.

The depth of research Eleanor and her team 
did to prepare for our strategy session, 
combined with her ability to isolate critical 
issues, was instrumental in the development 
of a core purpose statement and value 
proposition that positions our organization to 
meet the changing needs of our industry and 
stakeholders.”

Website: www.choa.ab.ca
Business: Oil & Gas Industry Association
Products: Sector Membership / Industry Exposure

Challenge: The years between 2014 and 2016 were difficult for Canada’s 
heavy oil sector and resulted in dramatic reductions in both 
sponsorship revenues and association memberships. 

Project: Ryan-Jones was invited to CHOA’s annual director’s strategy 
meeting to facilitate a two-day session with the end-goal of re-
defining its value proposition and developing a short-term 
action plan to promote its differentiated value. Understanding 
that the Board had limited time to address a broad and time-
sensitive situation, Ryan-Jones generated a macro-economic 
and industry trend study and conducted individual interviews 
with each board member prior to the strategy session. The 
preparation allowed us to develop a draft SWOT (Strengths, 
Weakness, Opportunities, Threats) and SWOT Response to 
ensure critical issues were on the table on Day One; the Board 
could then focus on prioritizing issues and building a targeted 
action plan. 

CANADIAN HEAVY OIL ASSOCIATION

BACK TO PROJECTS INDEX

http://www.choa.ab.ca/


enCOMPASSING VISIONS
Strategy | Branding | Communications

Website: www.encv.com 
Business: Energy, Aerospace, Government
Products: Job/Role Evaluation Software

Challenge: The branding and collateral of an owner/managed software 
firm was trapped in the 1980s. 

Project: Brought in to update the corporate identity, produce an 
overview brochure and build a new, interactive website. 

Additional: A value proposition assessment revealed that a core 
offering – a pay equity job evaluation tool – could be ring-
fenced and promoted separately as a plug-in to larger third-
party offerings. Ryan-Jones sub-branded this functionality 
expanding the software and service offering. 

Current: As planned, Ryan-Jones transitioned a “growth-ready” 
brand and website to in-house marketing and IT resources. 

DOUGLAS A.W. CHAPMAN
FOUNDER & MANAGING 

DIRECTOR

“Eleanor took the time to understand our 
vision.

It wasn’t about graphic trends or taglines, it 
was about understanding our value and 
developing an image and collateral that 
worked best for enCompassing Visions.”

BACK TO PROJECTS INDEX



enCOMPASSING VISIONS
Strategy | Branding | Communications

INTERACTIVE WEBSITE 

www.encv.com

BACK TO PROJECTS INDEX



enCOMPASSING VISIONS
Strategy | Branding | Communications

STRATEGIC MESSAGING

PRODUCT STRATEGY

• ENVITAE™

BRANDING: LOGO & TAGLINE

CUSTOM HERO GRAPHIC

STATIONERY PACKAGE:

• BUSINESS CARDS

• LETTERHEAD

CORPORATE OVERVIEW BROCHURE

BACK TO PROJECTS INDEX



MARK SADOWSKI
SENIOR PRINCIPAL
VP ENGINEERING

“When my partners and I decided to launch 
our firm, I didn’t hesitate to ask Eleanor to 
help us define our brand and create our 
corporate identity.

Eleanor and I started our careers together 
at a technically-driven company and so I 
knew that Eleanor could translate complex 
engineering concepts into layman’s terms.

She patiently worked with us every step of 
the way until we were completely happy.”

Website: www.blu5.ca
Business: Oil & Gas Service and Supply
Products: Pipeline Integrity Engineering

Challenge: When three integrity experts made the brave decision to 
launch a new firm in Calgary in 2018, they called in Ryan-
Jones to help them establish their vision, mission, core 
values and corporate identity. 

Project: While the end deliverable was a corporate identity package, 
the three engineers were open and eager to work through a 
discovery session to ensure alignment. The outcome was a 
strategic plan that included a detailed SWOT and SWOT 
Response, a competitive analysis and positioning 
document, and an outline of critical next steps.

Current: Ryan-Jones and the Blu 5 team stay in contact while the 
Blu5 team awaits the strengthening of the 
Alberta/Saskatchewan industrial base. First two projects in 
the funnel: a new website and a social marketing program. 

Strategy | Branding 
BLU 5 ENGINEERING

BACK TO PROJECTS INDEX

http://www.blu5.ca/


Strategy | Branding 
BLU 5 ENGINEERING

NEW BUSINESS STRATEGY

LOGO & TAGLINE

STATIONERY PACKAGE

• BUSINESS CARDS

• LETTERHEAD

• ENVELOPES

BRANDING STANDARDS
BACK TO PROJECTS INDEX



JEFF COOK
FOUNDER & PRESIDENT

“With Eleanor, I have access to an 
experienced, senior-level marketing resource 
and a proven creative team - whenever I 
need them.

Branding my business, and developing the 
website is just the beginning – and we’ll 
continue to rely on Eleanor’s advice as we 
grow our business and enter new markets.” 

Website: www.cookco.ca
Business: Chartered Accountant
Products: Financial Strategy, Corporate Tax, Audits & Assurance

Challenge: A Calgary-based chartered accounting practice was thriving 
despite the difficulties of the Canadian energy industry, but 
tax specialist Jeff Cook, and his team were actively looking 
for ways to expand the business. Knowing that the 
personality of a sole proprietor is closely related to a 
company’s brand

Project: With sole proprietorships and partnerships, the brand is 
closely related to the. In the case of Cook & Company, 
embracing Jeff’s entrepreneurial spirit became critical to the 
success of establishing a brand that spoke to both his level of 
professional expertise and his approachability. 

Additional: Social Marketing Program and Paid Adword Campaigns.

Current : On-going communications, discussion and projects in the 
funnel include a door-to-door “retro-trench marketing” 
project. 

Strategy | Branding | Communications
COOK & COMPANY

BACK TO PROJECTS INDEX

http://www.cookco.ca/


Strategy | Branding | Communications
COOK & COMPANY

SOCIAL MARKETING 

WEBSITE 
www.cookco.ca

BACK TO PROJECTS INDEX

http://www.cookco.ca/


PAT HOLLEY
(FORMER) PRESIDENT

CAMERON’S MEASUREMENT 
SYSTEMS

“Eleanor was able to build a marketing 
plan, and eventually a highly disciplined 
team that consolidated the efforts of five 
companies. She focused on establishing 
structure and processes related to branding, 
communications, collateral and events to 
ensure our messaging was consistent, our 
materials were accurate, and we used the 
most effective communications channels 
possible to promote our products and 
services.”

Website: Now Schlumberger/Products/Measurement
Business: Oil & Gas Service and Supply
Products: Metering, Instrumentation, Automation

Challenge: When a Houston and Calgary based Private Equity, firm 
purchased the measurement assets of Halliburton and ITT 
Barton, the leadership team was eager to align the two teams 
under a single brand – NuFlo. 

Project: On spec, Ryan-Jones developed a branding program that 
included a logo treatment, color palette,  signage, business 
cards and letterhead. On presentation to the CEO, the team 
was immediately placed on contract to brand the company and 
execute on a program to protect legacy brands while 
promoting the new corporation’s value proposition.  Over the 
next 24 months, the Ryan team would address the company’s 
website, trade show displays, and  product collateral.

In 2003 NuFlo was acquired by Cameron, a global oil and gas 
supply company and the Ryan branded Cameron’s 
Measurement Systems division.
In 2006, the President of Measurement Systems approached 
Eleanor Ryan to accept a Senior Marketing position that would 
ultimately lead to her role as VP Marketing for Cameron’s 
$2.1B Valves & Measurement Group. 

Strategy | Marketing | Communications 
NUFLO MEASUREMENT SYSTEMS

*As Ryan Communications, Ltd 2003

BACK TO PROJECTS INDEX



Strategy | Marketing | Communications 
NUFLO MEASUREMENT SYSTEMS

FOUNDATION

LOGO/BRAND

CORPORATE/DIVISION NAMING STRUCTURE

BUSINESS CARDS – LETTERHEAD - ENVELOPES

SIGNAGE & PACKAGING DESIGN

ERP SYSTEM FORMS

CORPORATE

CORPORATE BROCHURES

WEBSITES

PRESENTATIONS

TRADE SHOW DESIGN

TRADEMARKS

PRODUCT

PRODUCT ROADMAPPING

NEW PRODUCT DEVELOPMENT FACILITATION

PRODUCT BRANDING

PRODUCT DOCUMENTATION

PRODUCT LABELLING

PRODUCT LAUNCHES

GROWTH & CHANGE

STRATEGY MEETING FACILITATION (CORP & SALES)

M&A VETTING & INTEGRATION

CORPORATE REBRANDING

ORGANIZATIONAL CHANGE COMMUNICATIONS

CRM LEADERSHIP

CENTRALIZED MARKETING SERVICES

- MARKET & COMPETITOR RESEARCH

- MARKETING ASSET LIBRARY

- EVENT MANAGEMENT  (NAT’L/INTERNATIONAL) 

INTERNAL

NEWSLETTERS

EXECUTIVE MEMOS & SPEECHES

COMMUNITY SUPPORT

*As Ryan Communications, Ltd 2000BACK TO PROJECTS INDEX



EXECUTIVE CAREER SUMMARY

CAMERON INTERNATIONAL - VALVES & MEASUREMENT (V&M) GROUP
The V&M Group (now a unit of Schlumberger) was a $2.1B supplier of valves, automation, measurement and 
aftermarket services for the global oil & gas and process industries. 

Vice President, Marketing – V&M Group (2010 – 2014)
Led 16-person team responsible for strategy, messaging, content management, marketing services, research 
and analysis, and business processes for three product divisions and an aftermarket service. 

- Centralized global marketing resources and established standard processes for the development, 
maintenance and distribution of new and legacy programs 

- Guided corporate strategy and group execution of CRM and SAP Business Systems Upgrades

Director, Marketing – Measurement Systems Division (2006 – 2010)
Managed strategic and tactical branding and marketing functions for newly acquired $250M division 
encompassing six business units located in key global energy regions.  Marketed and positioned standard and 
niche measurement technologies and products. Significant accomplishments:

- Executive on cross-functional team tasked with targeting and integrating acquisitions
- Executive on Product Development team responsible for launching new and enhanced products

NUFLO MEASUREMENT SYSTEMS (2000 – 2006)
Director, Marketing
Acquired by Cameron

BARTON INSTRUMENT SYSTEMS, LTD (1996 – 2000)
Sr Manager, Marketing and Customer Service
Acquired by NuFlo Measurement Systems

Strategy | Marketing | Communications 


